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TEACHING STRATEGY 

 

1. Lecture 
Important material from the text and outside sources will be covered 
in class. Students should plan to take careful notes as not all material 
can be found in the lecture slides. Discussion is encouraged. 

2. Group Project 

A larger percentage of the coursework mark is allocated for group 
project work (about 60% of total course marks). The project requires 
students to apply theory as well as tools and techniques practiced in 
the industry to their application from project management, group 

dynamics, e-marketing, testing, and visual design.  

3. Self-assessment 
quizzes 

Occasional quizzes will be given to help students stay-up with 
assigned material. 

4. Examination 
Only one exam will be given amounting to 40% of the total course 
marks. The exam will be closed book and will test assigned readings 

and materials in class.  

5. Internet 
Some materials are obtained from the internet and students are 
encouraged to do to the recommenced links to obtain the articles or 
view other items of interest throughout the semester. 

6. Active Learning 
Activities 

 A class discussion may be held in person or in an online 
environment. It is best that these discussions are focused on a 
somewhat controversial topic, e.g. network monitoring in the 
office and email marketing. 

 A small group discussion is a similar activity between 

individuals and groups. 
 A buzz group activity is when students take a minute to ponder 

the topic or lesson, discuss it with one or more of their peers, and 
finally sharing the outcome with the class a part of a formal 
discussion. 

 A presentation activity to show their completed group work at 

the end of the semester. 
 A weekly case study activity that requires students to apply 

previous knowledge, synthesis and evaluate into the current case 
context. 

 Short written reports to encourage good reporting skills. 
 Role-playing the characters, or parts, that may have 

personalities, motivations, and backgrounds different from their 

own during project discussions. 

 


